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Background MyPostNumber (MPN) 

Local marketing is growing strongly. The 

development has started in US and is now 

moving into Europe. MPN is a Swedish answer 

to the rapid movement within local marketing 

on the internet. The company has started up in 

Sweden and is looking into the possibilty to start 

up new countries in Europe.



Trends

Internet has already seen four mega trends that each has created values for 
billions of dollars. MPN belives that the next mega trend is local internet.

Å Local search grew 58% in 2008 over 2007 - while overall search were up 21%

Å 23% of the SMB companies use less money on Yellow Pages compared to earlier

Å Only 44% of SMB companies have their own homepage

Sources: ComScore Networks and TMP Directional Marketing.  - Yellow Pages Ass. - Marchex  2008 - Veronis Suhler Stevenson, 2007



Trends ðUS Media  

Source: Economist.com
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Reasons to build MPN

Å A lot of the marketing dollars are changing hands, from traditional 

media to internet related advertising ðespecially local

Å All sites and all users are in need of increased relevancy

Å Almost all information has a local tag, the zip code is very 

common

Å Almost all users know their zip code at home, at work and at the 

vacation spot

Å 50% of all SMB has no presence on the internet



Idea

Å Buy all zip codes in Sweden ð7000 domains

Å MPN is the modern bullentin board - to be compared with the 

historic local supermarket bullentin board

Å All local information is gathered into one place ðsuper relevant 
information for the local internet user

Å Everything is free for the private user

Å The income is coming from traditional internet ads, from user 

generated hyper local ads and from newpages.se (read YP). 

Å The business in the area is run by a local agent



Idé

ÅMtt postnummer.se skärmdump



Domains as an asseté

ÅMarketing ðall users know their zip codes and like 

the idea as an identificator

ÅSales ðall companies understand the area by area 

idea, geografraphy is often demography

ÅProtection ðwhatever any who copies the idea with 

local internet marketing needs to use something less 

good compared to zip codes. 



Geography is Demography



Business Model


